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President’s Message 
I’ve been thinking a lot about voting lately and thought I’d share my first voting lesson I learned 
in life: 
 
At age 5 I began formal piano lessons. My piano teacher was Mrs. McPhee in Sacramento. I 
would study privately with her weekly (with group theory lessons once a month) until we moved 
to San Jose where I studied with my high school music teacher Patricia Christa. Both teachers 
inspired and encouraged me – so much so that I went on to earn my B.A. in music theory and 
composition. 
 
Mrs. McPhee held recitals once a month and the audience was comprised of all her students. 
At the end of the recital, the students voted for the best performance and the prize was a small 
plastic bust of Beethoven, Brahms or Bach. One of my best friends, Shaunda, was also a stu-
dent and each time I voted for her and sure enough, she would win. After a recital one day, my 
parents noticed I was disappointed and asked what was wrong? I told them that I didn’t win. 
My parents asked: “Did you think you performed the best?” I said yes! They then asked, “Who 
did you vote for?” I said Shaunda of course! They then explained to me the concept I now 
know as “voting your conscience.”  
 
Soon we’ll vote for open Executive Committee positions for the 2017-2018 Board/Leadership 
year. I hope you’ll consider nominating yourself or another member to be a part of the leader-

ship of our Chapter – we need you! And, of course, Election Day for our Nation, State, and Communities is November 8th. If 
you’re considering sitting this one out, don’t – your vote counts! 
 
September and October just flew by! You’ll see in this issue we had a Bay Area tri-chapter Coastal Cleanup in Half Moon Bay 
on September 17th and at the Regional Legal Management Conference, we held another tri-chapter get together.  
 
The conference was great by the way! At times I feel a little “conferenced out” but just when I start feeling that way I attend a 
great conference and I feel invigorated. One of the highlights was a session entitled: “Gray Area Thinking: Understanding Di-
verse Humans and Welcoming Transgender Attorneys, Co-Workers and Clients” presented by Ellen Krug, JD. Ellie was kind 
enough to give permission to reprint her handout for this issue. 
 
A big thank you to the Business 
Partner Committee who orches-
trated a phenomenal Business 
Partner Appreciation Reception 
at One Market Plaza Garden 
Patio on October 13th! Check 
out the photos in this issue. As I 
mentioned that night, I love the 
Exhibit Hall at conferences! I 
learn more there at times than 
at the sessions. AND remember 
it’s our Business Partners who 
help fund our education – so 
next time you hear from them, 
please take their call and let them know how much we appreciate them! 
 
The redesign of our website is underway – we’re really excited to have more functionality with the addition of a design editor as 
well as an updated “fresh” look and a more user-friendly interface. We hope to produce a digital newsletter from our website 
starting next board year. Many thanks to our newsletter/website focus group: Matt Ogden, Ingrid Hester, Katherine Hollander, 
Jennifer Murov, Diane Miller and Dennis Clark for their hard work on this project! We look forward to showing our Business 
Partners a prototype of the newsletter at our Business Partner feedback meeting November 14th.  
 
Lastly, we are looking forward to hearing about how millennials are impacting our law offices at our Fall Leadership Forum with 
speaker Pat Gillette who has provided an article on this topic in this issue. Alas, it’s time to turn back our clocks and start think-
ing of the fall and winter holidays. I wish you and yours a Happy Thanksgiving and Happy Holidays and please save the date 
for our holiday luncheon – December 8th at the Omni!  
 
I’m sure you’re wondering if I ever won the Saturday piano competition – well, the next time I thought I was the best performer, I 
voted for myself and the plastic bust of Beethoven graced my piano for many years! 

~Ceanne 
 

Ceanne Herndon 
Office Manager 
Beveridge & Diamond, P.C. 
 
Ceanne Herndon can be 
reached at  415-262-4045 
or by email at 
cherndon@bdlaw.com 
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Everyone habitually categorizes 
and groups others who are 
“different” from “us,” which of-
ten lends to black and white 
thinking, as in “good” versus 
“bad” or “American” versus 
“immigrant” and a host of other 
isolating labels. In her presen-
tation, Ellen (Ellie) Krug offers a 
toolset—Gray Area Think-
ing™—for interacting with di-
verse humans in a mindful and 
compassionate way. 
 
A specific component of Ms. 

Krug’s presentation relates to understanding transgender 
humans, who have become far more visible, reflective of 
greater societal acceptance. Still, of the letters in the 
“LGBTQ alphabet” (lesbian, gay, bisexual, transgender, 
queer), the “Ts” (transgender people) more often face 
unique challenges relative to “coming out,” personal relation-
ships, public interaction, and a host of other things that non-
transgender persons (the technical phrase is “cisgender”) 
take for granted. 
 
What does it mean to be “trans”? Is there a way of ap-
proaching transgender persons so they feel welcomed and 
accepted? Is it possible to adopt a way of thinking that bene-
fits not only someone who is transgender but every other 
“different” (e.g. diverse) human? 
 
How is the deck stacked toward Grouping and Labeling 
 

The concept of tribalism—insider vs. outsider. 
Neurobiology at work: Fight or Flight? 
Awareness that explicit bias and implicit bias exist de-
spite our best wishes. 
The “Bystander Effect”—operating on cues from others. 
Humans want to do the right thing—hardwiring for em-
pathy and compassion (or, how rats can teach us a thing 
or two!). 
Economic self-interest may be an element of the solu-
tion. 
The Identity Game—how self-labeling/categorizing 
drives humans. 

 
Engaging in Gray Area Thinking™ 
 

Societal/cultural biases for black-and-white thinking: 
good vs. bad; gay vs. straight; success vs. failure; rich 
vs. poor. 
Gender translated: There’s only a male or female sex, 
assigned at birth; the core belief that birth gender should 
be “forever.” 
In reality, many persons “live in the gray” relative to gen-
der, sexuality, race, religion, careers, relationships, etc. 

Awareness that explicit bias, implicit bias, micro-
inequities, micro- aggressions, and cultural competency/
humility all exist. 
The difference between arrogance and curiosity. 
Remembering the Four Commonalities: A desire for our 
children (or nieces or nephews) to succeed; the need to 
be free of physical or emotional violence; a desire for 
some measure of personal peace; and the need to love 
and be loved. 
How the Four Commonalities form a basis for radically 
changing our fear- driven society to one that’s more in-
clusive and accepting of all. 

 
Hallmarks of Gray Area Thinking™: 
 

Awareness of human vulnerability (or suffering); 
A willingness to take risks to soften or lessen another’s 
vulnerability (or suffering); 
Compassion/kindness. 
Darnell Barton: The epitome of “Living in the Gray.” 
Day-to-day awareness, risk-taking, and the payoffs from 
compassion. 
Strangers, Weirdos, and “Those People”—the value of 
openness. 
A pitch for self-help and other groovy stuff: Gray Area 
Thinking™ works inward as well as outward! 
Remember ARC (Awareness, Risk-taking, Compassion/
Kindness). 

 
Inclusivity and Allyship 
 

The 3 Levels of Inclusivity: Tolerance, Acceptance and 
“Party Host.” 
“Ally” is an identity; “Allyship” is a form of action. Some 
suggested inclusivity and allyship actions: 
Get to know people’s stories: “Tell me your story.” In the 
process, understand commonalities (and remember the 
Four Commonalities); this is how we learn to accept oth-
ers. 
Create space for persons who live in the margins; don’t 
allow a thin margin for failure. 
No apples-to-apples treatment—SAT or ACT test scores 
don’t tell the complete story; persons with privilege 
haven’t learned poverty or marginalized life skill sets. 
Persons of color or from marginalized communities can’t 
be on every committee; be an ally/engage in allyship in 
their place. 
Don’t be afraid to speak up for a person: “Don’t touch 
her hair” “Remember, he uses male pronouns now.” 
Understand that society easily utilizes double standards 
and ask why that has to be. 
The difference between “opinion” and “experience.” 

 
(Continued on page 7) 

Gray Area Thinking™: Understanding Diverse Humans and Welcoming 
“Trans” Attorneys, Co-Workers and Clients  
By Ellen Krug, JD  
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Gray Area Thinking™ 
(Continued from page 6) 

Don’t assume that you know what everyone’s experi-
ence is; it’s true that society treats “different” persons 
“differently”; you can’t get blisters unless you actually 
walk in another person’s shoes (or vice versa). 
Allyship enriches those for whom you’re speaking up 
and yourself. It’s all about respectful empowerment in 
multiple ways. 
Sharing about commonalities not ground in race—
children, survivorship (a parent’s alcoholism or divorce) 
or a sibling’s disability. 
Share about the 3 Levels of Inclusivity (Tolerance, Ac-
ceptance and “Party Host”). 
A truly inclusive community is filled with Party Hosts! 
Inclusivity must be a constant value; it requires a posi-
tive culture in the workplace and the community. 
Writing a check to a cause is just not enough. 
Don’t laugh at someone’s jokes or marginalizing—“Not 
cool.” 

 
Shutting Down Micro-Aggressions (aka Confronting 
Racism, Homophobia, Transphobia and other Marginal-
izing Behavior) 
 

Questioning: “I’m not sure what you mean by that state-
ment (or question). Can you tell me more?” Or if it’s a 
joke: “I don’t understand the joke; can you break that 
down for me?” 
Educating: “Actually, I just read an article that says quite 
the opposite” or “Really? I just read an online article (or 
saw on TV) that in fact the reality is…..” 
Empathetic Relating: “I wonder how it actually feels to 
be in her (his) (their) shoes.” 
Expressed Emotions: “I Statements” such as “I’m hurt by 
what you just said.” Or, “I’m really rethinking our relation-
ship (project, joint paper, party plans….) because of 
your  statement.” 
Returning to it later/avoiding the Fight or Flight Emotion: 
“Two days ago you said in the staff lounge…..” 
Direct Approach: “Not cool dude. Not cool at all.” (Ellie’s 
favorite.) 

 
Trans People: the Basic Basics 
 

“Gender identity” vs. “Gender Expression” vs. 
“Transitioning Genders.” 
The spectrum of gender: “Transwoman” “Transman” 
“Gender Queer” “Gender Non-Conforming.” 
Self-acceptance is the most difficult step; incrementally 
understanding that being trans isn’t a “choice.” 
Family and friend rejection—because they believe it’s a 
“choice.” 
Fear is a huge factor; so too is a lack of emotional sup-
port. 
A society that enforces traditional gender roles. 
The “ugly cousin” in the LGBTQ alphabet—bias some-
times exists with gays and lesbians (but this is lessen-
ing). 

Fears: being assaulted or killed; being alone/losing key 
people/losing a job or place to live. 
Law enforcement targeting. 
The highest incidence of suicide attempts, suicides, de-
pression, addictive behaviors, homelessness and job-
lessness within the LGBTQ alphabet. 
Trans people are legally protected in only18 states (plus 
Washington, D.C.), which limits career and living op-
tions. 

 
What it means to “Transition” Genders 
 

The lead-up to transitioning is often an incremental pro-
cess; it may take years, even decades, to transition. 
Some people don’t ever transition. 
“Transitioning socially” vs. “Transitioning surgically.” 
Very public—more so than almost any other kind of life 
change/authenticity achievement. 
Medical and therapeutic gatekeepers in many parts of 
the United States inhibit transitioning. 
Hormones: estrogen for M2F; testosterone for F2M 
(female to male). 
An abrupt change in appearance (genetic men transi-
tioning to women’s clothing; genetic females developing 
beard growth and deeper voices). 
Less than 30% of trans people transition surgically (but 
this percentage is increasing). 
The concept of “passing.” Passing isn’t always important 
to the trans person but it may greatly influence those he/
she interacts with (e.g. black and white thinking: “she 
sure doesn’t look like a woman….”). 
Transmen pass more easily than Transwomen. 
Contemporary transgender role models (e.g. Janet Mock 
and Laverne Cox) are not representative of most M2F 
(male to female) trans people. 
Ellie’s voice affects how well she passes. (In some lo-
cales, her voice also puts her at personal risk.) 
Name changes for many important documents—bar li-
cense/law school diploma, birth certificate, driver’s li-
cense, social security card, life and car insurance, utili-
ties—which invites many strangers into your life (some 
of whom may be judgmental or ignorant). 
Hormones also produce intense emotional changes; 
“peace” (estrogen) vs. “aggression” (testosterone). 
“Male privilege” vs. “female disenfranchisement.” The 
rippling from those changes can be endless. 
Family, friends and co-workers “transition” as well via 
pronouns, bathroom issues, emotionally, social ac-
ceptance. 

 
Practical tips for Everyone 
 

Pronouns are critical—remember Gray Area Thinking™: 
awareness, risk taking, compassion/kindness. Make the 
extra effort to be inclusive. 

 
(Continued on page 8) 
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Gray Area Thinking™ 
(Continued from page 7) 

Visualize clothing: feminine clothing connotes female 
pronouns; masculine clothing, male pronouns. Not so 
with “gender queers.” 
Recognize your personal disconnect over how well this 
human “passes.” 
Intentional pronouns can either be gifts or weapons 
(most trans people forgive innocent mistakes; we’re all 
human). 
Good intent matters greatly. If you don’t know, ask: 
“Which pronouns would you prefer?” 
Rely on intermediaries to run “interference” for gender 
ambiguous humans or avoid pronouns altogether. 
Completely off limits: inquiries or comments about hor-
mones, surgery, or sexual anatomy. 
Understand that trans people will likely have precon-
ceived impressions about various institutions and sys-
tems (the courts, law enforcement, medical profession-
als, businesses) not being fair or accepting: we’re back 
to fear. 
Understand that unless you’re a close friend, you don’t 
need to “congratulate” someone for coming out as 
transgender; instead, simply respecting them in their 
“correct” gender is all that’s needed. 
Don’t rely on a transgender person to be your sole edu-
cator on transgender-related topics; you’ll need to also 
educate yourself through the internet or other channels. 
Everything is changing at light speed: trans judges, law-
yers, and court professionals are soon coming! 
Double back: Gray Area Thinking™ applies to everyone, 
trans or not! 

 
Legal System Specifics 
 

The Court’s role as a gatekeeper and its responsibility to 
ensure for proceedings free of bias; for example, the 
Iowa Code of Judicial Conduct, Rule 51:2.3, “Bias, Prej-
udice, and Harassment.” 
Protect diverse humans against lawyer misconduct. (MN 
attorneys are subject to Rule of Prof. Conduct 8.4 
[professional misconduct to harass a person on the ba-
sis of sexual orientation, which includes gender].) 
Applying Gray Area Thinking™ in real time: who/what 
do diverse humans see and experience when they inter-
act with the judicial system or your law office? Will they 
see staff or team members who look/sound like them? 
For transgender persons, will front line personnel use 
proper pronouns (would someone relay that Ellie Krug 
has arrived by saying “I’m sending him to Conference 
Room B”?) 
Institutional clients are demanding greater diversity on 
their legal teams— who will be the winners and losers 
vis-à-vis courting and keeping those clients? 

 
 
 
 
Ellen (Ellie) Krug, a civil trial attorney with 100+ trials, transi-

tioned from male to female in 2009 and later became one of 
the few attorneys nationally to try jury cases in separate 
genders. The author of Getting to Ellen: A Memoir about 
Love, Honesty and Gender Change (2013), Ellie splits her 
time between serving as the executive director of an access 
to justice nonprofit and speaking, training and consulting on 
diversity and inclusion to court systems, corporations, and 
colleges/universities. A hopeless idealist, Ellie has present-
ed her D&I program, “Gray Area Thinking,”™ across the 
country. In 2016, Advocate Magazine named Ellie one of 
“25 Legal Advocates Fighting for Trans Rights.” She is also 
a monthly columnist for Lavender Magazine and her month-
ly newsletter, The Ripple, can be found at 
www.elliekrug.com . Ellie views herself as an “Inclusionist.” 
She launched her inclusion-oriented D&I consulting compa-
ny, Human Inspiration Works, LLC, in early September, 
2016. 
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Office tenants, this is for you. And it’s personal. If you don’t have your act in order in this overheated, over-priced 
and treacherous office market, you’re going to jeopardize your business and future. As a 30-year veteran advising 
tenants in this territory, I also have a piece of advice to other tenant-rep brokers: Do your flipping job. Outside of the 
tech sector, which has entirely fueled the frenzied space-grabbing in the San Francisco area, non-venture-backed 
tenants have been compelled to sign leases north of $60/$70/$80 per square foot per year – absolutely unsustaina-
ble levels. Tenants, if you’re devoting more than 8-10% of your gross revenue to rent, you’re in trouble. Office leas-
ing isn’t gambling. Your lease should be an *asset*. Odds are stacked heavily against you at the moment; some of 
the reasons for which (see below) may surprise you. Dodging bullets -- avoiding death by office lease -- is possible. 

Critical thinking... and planning are required. CEOs have limited time for either. 
 
Market conditions ARE changing, slowly but surely – “taking” rental rates are easing in a few places….but primarily in the sublease market. 
Direct space rental rates – in particular view space – is always the last to decline in value. The weakest offerers of space are tenants, 
who’re leading the decline in rates. In San Francisco, in every size range of space, the number of choices increased by 11% - 37% since 
last quarter! Brokers (especially the landlord-brokers mentioned below) will have you focus on the “vacancy” rate rather than the 
“availability” rate. The City has over 14 million square feet available, ~12%....and climbing. San Francisco’s (aka Camelot) leasing activity 
led the explosive absorption of space in surrounding suburban markets; it will lead the decline as well. 
 
We are undoubtedly in a bubble -- meaning local conditions are clearly not sustainable for tenants. Even, if not especially, angel/venture-
backed tech tenants….90% of whose Hail-Mary, non-sensical pledges to stratospheric rent will end badly. Whether the air leaks out slowly 
or quickly is a matter for tenants to decide. New construction supplies of space haven't caused any of our downturns since 16 million 
square feet came out of the ground in San Francisco in '82. Tenants (read *demand*) are the key. No one -- take your pick -- JLL/CBRE/
CW/Newmark/Colliers is any good at predicting demand. And neither is the landlord community nor the press. So, drink the Kool-Aid you 
hear from listing brokers and landlords or not….with your eyes wide open. 
 
Q2 national economic data shows the third consecutive quarter at less than 2% growth – the weakest stretch in four years, in spite of im-
proved consumer spending. The growth rate was less than half of what economists predicted. Outside of tech, business spending is weak. 
The unemployment rate declined, yet millions of Americans still sense recession – not recovery. The Fed doesn’t dare raise interest rates 
for fear of havoc. To landlord-bulls I say, why are rates so low if the economy is allegedly so terrific? We see deflation, stagnation and the 
flight of capital from outside our borders to the U.S. – where at least we can offer capital preservation. And why did the U.S. print $80 Bil-
lion per month for many years, if not to artificially stimulate the economy? Long-lasting results are negative real interest rates; effectively 
free money (if you can qualify) everywhere; continuing record funding given to VCs (but much lower levels of actual investment); and a 
growing chasm between what building owners pay for and expect to yield from office buildings – versus what tenants can afford to pay in 
rent. What is good for the goose (buyers of office buildings) is not good for the gander. 
 
Speaking of JLL/CBRE/CW/Newmark/Colliers, the landlord-brokers who control 75% of the listings on the market: Here’s the big question 
for those of you tenants who swear you’re getting great advice from them:  
 

When they have their weekly leasing meetings and compare asking rental rates and deals in all of their listings….does this serve your 
interests when they’re doing their best to pump up rates and drive down concessions for their landlord clients? Of course not. Are 
there implicit agreements to keep rental rates high? Is this a form of collusion or conscious parallelism? 

 
Isn’t doing business with and for the landlord a much better business than representing you, tenants? After all, they earn property and 
project management fees managing those buildings; they can earn fees appraising them, packaging and selling them; and the long-
term listing assignments far outweigh what they can earn by representing you. These brokerage firms are sales organizations. Close 
your deal and move on to the next one. 

 
Tenants large and small try to make “safe” decisions when hiring a broker to represent their interests. You rely on your tenant-rep bro-
ker to advocate for you and advise you of market conditions and opportunities. What is “safe”, tenants, about the conflicted environ-
ments described above? If you’re wondering how and why market conditions are moving slowly to the downside, in spite of economic 
forces at play, look no further than the market prognostications and advice given to the landlord clients of JLL/CBRE/CW/Newmark/
Colliers. In many respects, they are the Wall Street of the commercial real estate markets. Rarely will you hear bearish sentiments. 
And what happens behind closed doors between the brokers is none of your business. In the meantime, isn’t it a coincidence that The 
Herd voices the same advice to tenants: Markets will continue on track; demand is solid; rates may flatten but remain strong, perhaps 
stronger; tour activity and appetite for space at current rent levels persists. 

 
 
Tenants, please: Choose your brokers carefully and compel them to do their flipping job. Tenants need not suffer death-by-office-lease. 
Hire a team of advocates (ALL whom specialize and are devoted to serving tenants: Broker, Architect, General Contractor, RE Counsel). 
Thanks. 
 
Dan is a native San Franciscan and President of Mihalovich Partners, a San Francisco-based commercial real estate firm which specializes 
in representing and advocating the interests of commercial tenants, only.  

Death by Office Lease: How to Avoid It. 
By Dan Mihalovich, President of Mihalovich Partners  
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Volunteer: a person who voluntarily offers himself or herself for a service or undertaking. ~ Dictionary.com 
 
In the coming weeks, you will be asked to submit nominees to fill many of the Executive Committee positions in the Golden 
Gate Chapter for the 2016-2017 board year. I thought if I shared with you my reasons for volunteering you might consider 
nominating yourself or someone you know for these incredible and fulfilling volunteer positions. 
 

Greater sense of community. We often feel alone in our positions/firms and we crave a sense of community. If you volun-
teer, your relationships with other legal managers grow and as a result you are less stressed and more balanced in your 
life. 

 
Greater influence in our education. ALA is unique because it looks to its members to decide what they need to know to 
perform their job. By volunteering, you are able to make a difference in the value and effectiveness of our education for 
yourself and our members. 

 
Opportunities for personal development. Whether it be public speaking, business writing, interpersonal skills, etc., when 
you volunteer with the Golden Gate Chapter and ALA there are so many opportunities to improve and develop your po-
tential in a safe environment. 

 
Please consider volunteering for these positions: VP/President-Elect, Director-at-Large, Vice Treasurer/Treasurer-Elect and 
Secretary. Your personal and professional life will be better for it! 
 
 

Why I Volunteer for ALA 
By Ceanne Herndon  

PATHWAYS PERSONNEL 
www.pathwayspersonnel.com 
Headquarters 
455 Market Street, Suite 1170 
San Francisco, CA 94105 Tel: (415) 391-2060 
Chris Crowley, Owner 
ccrowley@pathwayspersonnel.com 
 
Silicon Valley Office 
The Fitzpatrick Building 
2000 Broadway 
Redwood City, Ca. 94063 
Tel: 650-387-2525 
Darren Carmassi, Senior Recruiter: 
dcarmassi@pathwayspersonnel.com 
 

Founded in 1969 Pathways Personnel uses its strong regional network of legal professionals that has been built from our 
continuous presence in the bay area legal industry for over 45 years. All Pathways recruiters are legal industry veterans.  
Our experience enables us to better understand the challenges that our clients and candidates face working in and running 
a law firm. Our Project Facility is wired with a fully redundant Zayo (formerly AboveNet) 100 MB Fiber Ethernet Solution 
(burstable to 1 GB) to easily accommodate the largest of data retrieval needs.  Pathways has the capacity to host up to 50 
contract attorneys. 
 
Project Facility Location: 455 Market Street, San Francisco Capacity: 50 Contract Attorneys 
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Executive Committee Nominations for 2017-2018 Board Year 
The nominating process for electing new Executive Committee Members for 2017-2018 is open.  Nominations will be 
open until 10:00 a.m. on November 14.  The Nominations Committee will then review candidates for eligibility and 
experience.  The eligibility requirements are as follows: 

Vice President/President Elect must have previously served on the Board, a Section or a Committee for 
at least two terms, not necessarily consecutively. 

All other Executive Committee members must be a regular member of the Chapter. 

Candidates will be contacted to inquire as to their willingness and ability to serve, and a final ballot will be present-
ed to the full board at the December meeting.  Once the final ballot is finished it will be distributed to the full mem-
bership for a vote.   

We are looking for your nominations for the following positions:  

Vice President/President Elect (three-year commitment) 
Vice Treasurer/Treasurer Elect (two-year term) 

Secretary (one-year term) 
Director-at-Large (one-year term) 

 
Annie Lathram will step into the President position. 
Crystal Evers will step into the Treasurer position. 

 

If you would like to nominate a Chapter member for a position(s), please send your nominations, no later than  
November 14 at 12:00 noon, to Pam Delnevo in one of three ways:   
 

Email your nominations to Pam at pdelnevo@mofo.com 
Fill in and scan this document and email to Pam at pdelnevo@mofo.com 
Mail your nominations to Pam at the address below. 

 
 
 

 

 

 

 

The Nominations Committee: 
 

 

 

Vice President/President Elect: ____________________________________ 

Vice Treasurer/Treasurer Elect: ____________________________________ 

Secretary: ____________________________________ 

Director-at-Large: ____________________________________ 

Pam Delnevo Ceanne Herndon Annie Lathram Tim Blevins 

DeAnna Williams Jennifer Murov Betty Smith   
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Many say that the millennial gener-
ation is going to change the world. 
And we're beginning to see a push 
for that change in the legal profes-
sion as these new lawyers try to 
move the system that firms have 
embraced for hundreds of years 
into something new and different. 
The exodus from Big Law that 
started with Gen X women now 
includes millennial women and 
men (those born between 1980 
and 1995) because this future tal-
ent pool wants change. If they don't 
get it, they will leave. 
 

What do millennials want? 
 
What they're asking for is not necessarily bad for the indus-
try. It does not detract from our professionalism. It is not 
threatening. It is just different. And that difference reflects 
the values of this generation: More social consciousness, 
more desire for work-life balance, more meaningful engage-
ment at work. These millennial lawyers are expressing the 
same expectations as their counterparts in business—the 
difference being that corporations are responding more rap-
idly. Here's how traditional law firms respond: 
 
Millennials want to do interesting work. Firms take the 
best and the brightest out of law school and stick them in 
rooms full of documents for hours on end, or have them 
proofread corporate documents for periods and commas. 
 
Millennials want meaningful feedback. Law firms are no-
torious for not giving feedback, or giving cursory feedback—
and only once a year. And firms expect perfection, even 
from first-year associates, so that one mistake can forever 
taint an associate's reputation. 
 
Millennials will trade money for time. Firms force lawyers 
to bill by the hour, with unsustainable yearly requirements. 
Then, firms try to incentivize associates to work more, with 
bonuses for more of their time. 
 
Millennials want change.  Firms deplore change.  Why the 
huge disconnect? We spend our professional lives looking 
backward at tradition and precedent. When it comes to con-
sidering what has worked for our business models versus 
what might work in the future, we find it safer to stick with 
the status quo. 
 
Interestingly, that mentality is beginning to be challenged by 
some of the very people who have resisted change: baby 
boomers. Many boomers feel an affinity with millennials be-
cause the millennials are their children and because the 
things millennials are asking for resonate with boomers, who 

are at retirement age but don't want to step down. They 
want to be socially responsible. They want meaningful work. 
And after all these years of chasing the almighty dollar, baby 
boomers will now trade money for time. 
 
As a result, the boomers are leading from behind. We're 
seeing more alternative fee arrangements which, if adminis-
tered correctly, will lead to the end of the billable hour be-
cause they're focused on efficiencies. Other firms are recog-
nizing that the entire career of an associate matters, not just 
a certain year. So they offer career tracks that allow associ-
ates to scale up and scale back through their professional 
lives. 
 
But these changes are only the beginning. Our industry 
needs a complete overhaul. 
 

Millennials think work is about tasks to be completed, 
not hours spent. The billable hour has to go. 
 

They want an environment where they are free to ask 
questions without fear of judgment. The "be perfect" notion 
we impose on associates has to go. 
 

They want to know how to move up. The lack of trans-
parency for progression within firms has to go. 
 

They want real and helpful feedback. The lackluster per-
formance review systems have to go. 
 

They want to feel connected with the people they work 
with. The lack of teamwork has to go. 
 

They see men and women as equals. The lack of diver-
sity in our firms and our leadership has to go. 
 
The unexpected alliances between boomers and millennials 
give these needed changes legs. The future of the profes-
sion depends on all of us marching in a new direction. 
 
Pat Gillette is one of the country’s leading experts and most sought 
after speakers on gender diversity and equality.  Ms. Gillette was a 
top rated employment lawyer and litigator for 40 years as well as a 
major rainmaker in her firms.  In 2015 she resigned as a partner in 
her firm and pursue her passion for changing the legal profession 
as an author and keynote speaker.   Ms. Gillette was also invited to 
join JAMS and now spends some of her time mediating employ-
ment related cases 
 
In her writings and presentations, Ms. Gillette focuses on how to 
succeed in the high powered, fast paced business environment of 
today.   Relying on research studies she commissioned as well as 
her own experiences and charismatic style, Ms. Gillette is able to 
inspire audiences to think positively and practically about how they 
can realize their personal and business goals. 
 

Millennial Manifesto: Young Big Law Lawyers Demand Change  
By Patricia K. Gillette   
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Coastal Cleanup 

Representatives from the three San Francisco Bay Area ALA Chapters participated in the California Coastal Cleanup Day*, 
September 17th. They were among 50,000 people collecting and tallying (yes, recording what we picked up) over 1 million 
pounds of trash. We were told that our tallies provided tangible proof to affect legislation. For example, San Francisco out-
lawed single use plastic bags as a result of the collection of plastic bags in earlier cleanups. ALA chose Half Moon Bay and it's 
beautiful Poplar Beach and part of the Pacifica Beach Coalition, dedicated to preserving the ocean, coastal habitat and wild-
life, and ending litter, through advocacy, education, community 
building, and citizen action.  
 
Pictured here from left to right is: Joy Buchanan Immediate Past 
President East Bay ALA, Shirley Laboy, Vice President Silicon 
Valley ALA, Business Partner Larissa Villa, Adams & Martin, 
Ceanne Herndon, President Golden Gate ALA, Annie Lathram 
Vice President Golden Gate ALA, and Sarah Ferguson, President 
Silicon Valley.  
 
* California Coastal Cleanup Day was first organized by the 
Coastal Commission, but the idea of a statewide cleanup event 
did not come from California. In 1984, Oregon resident Judy 
Neilson had grown concerned over the amount of plastic debris 
she saw littering the Oregon coast. In October of that year, Judy 
organized the first statewide beach cleanup event, calling it the 
"Plague of Plastics." California watched, admired, and in 1985, 
emulated Judy's efforts with its first statewide Coastal Cleanup 
Day. 
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Business Partner Reception 
October 13, 2016 
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Business Partner Reception 
October 13, 2016 
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TEST YOURSELF!  

1.  Unless specifically agreed otherwise, what is the extent of liability for newly admitted partners in law partner-
ships? 
 

a.  Liability is limited to their partnership interest for new obligations of the partnership. 
b.  Liability is limited to their partnership interest for existing and new obligations of the partnership. 
c.  Liability extends to their personal assets for obligations incurred on or after their date of admission. 
d.  Liability extends to their personal assets for all obligations of the partnership, new and old. 

 
2.  Attorneys Johnson and Davidson have just filed income tax for the year.  Which of the following statements 
might apply? 
 

a.  They have a partnership and therefore pay taxes individually. 
b.  They have a partnership and therefore the partnership is taxed. 
c.  They have a Limited Liability Company and therefore are taxed as a corporation. 
d.  They have a corporation which is treated in terms of taxes as a General Partnership. 

 
3.  The Building Owners and Managers Association (BOMA) computes “Rentable Area” of floor by measuring 
the: 

 
a.   Inside finished surface of the dominant portion of the permanent outer building walls, excluding any 
major vertical penetrations of the floor. 
b.  Outside finished surface of the dominant portion of the permanent outer building walls. 
c.  Finished surface of the office side of corridor and other permanent walls. 
d.  Square footage of all space that can be occupied by a tenant on a given floor, excluding common 
corridors, elevator lobbies, and restrooms. 

 
4.  If you want information about the sources of a firm’s revenues and operating expenses you would refer to its 
_______________ and if you want information about its bottom line you would refer to its ______________. 

 
a.  Balance sheet/cash flow statement 
b.  Cash flow statement/balance sheet 
c.  Statement of revenues and expenses/statement of revenues and expenses 
d.  Changes in owners’ equity/income statement 

 
5.  Which of the following motives is not postulated by David McClelland as one of the three major needs in the 
workplace situation? 

a.  Affiliation 
b.  Power 
c.  Compensation 
d.  Achievement 
   

Answers on page 21 
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For the fifth consecutive year, the Golden Gate Chapter of 
ALA is participating in The Light The Night Walk, a fund-
raising campaign benefiting The Leukemia & Lymphoma 
Society (LLS) and their funding of research to find blood 
cancer cures. 
 
The Light The Night Walk brings together families and com-
munities to honor blood cancer survivors, as well as those 
lost to the diseases, and our team is helping to shine a light 
on the importance of finding cures and providing access to 
treatments for blood cancer patients.  This evening event 
on November 10 at AT&T Park is a community celebration 
of music, entertainment and camaraderie among friends, 
family and co-workers gathering to celebrate their fundrais-
ing success and demonstrate their support in the fight 
against blood cancers. 
 
LLS funds research for treatments, such as targeted thera-
pies that zero in on cancer cells and kill them or immuno-
therapy drugs that use a patient's own immune system to 
kill cancer.  This ground-breaking research not only brings 
us closer to a world without blood cancer; there is a spill-
over affect that is advancing cures for all types of cancer. 
 
As team captain, I want to share that I am a 37 year survi-
vor of Non-Hodgkin’s Lymphoma.  There are so many 
times in life when one feels powerless but we are living in a 
time when I believe a cure for cancer is in sight.   It feels 
amazing to be part of finding the solution.  Being the team 
captain this year has also been a lesson in leadership, 
which is what the ALA is all about.  I started by tripling my 
goal from last year and making a plan.  The plan was to do 
one thing a day to reach my goal.  Like many of you, I feel 
very uncomfortable asking people for money.   I started by 
expanding my list and asking everyone.  I didn’t decide in 

advance whom I thought would or wouldn’t donate.  I just 
asked and let them decide.  In the process, I discovered 
almost everyone I reached out to wanted to help and I 
learned of many friends who have been touched by this 
disease that I never would have known about without ask-
ing.   
 
As of press time, our team consists of chapter members 
Jeanne Freed, Linda Belcher, Jennifer Connon, Crystal 
Evers, Ceanne Herndon, Annie Lathram, Charity Wood-
ward, Lucrecia Flores, and Leslie McGihon; and business 
partners, Katy Wrinkle of Adam & Martin Group; Michael 
Hammond of Konica Minolta, and Alex Hawkins of Konica 
Minolta’s All Covered IT Services division. 
 
Over the past five years, ALA Golden Gate has raised over 
$16,000 for this important cause.  This year we are on pace 
to raise $7,500 and hope to exceed our goal.  To donate 
and join us in reaching our goal, please visit  
 
http://pages.lightthenight.org/gba/SanFran16/
ALAGoldenGate  
 
 

ALA Golden Gate Community Connection -- Taking Steps to End Cancer  
By Katherine Hollander  
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MEMBER ANNIVERSARIES Congratulations! 

MEMBER NAME        ALA JOIN DATE        ANNIVERSARY 

September   

Elizabeth C. Kohlman, CLM 9/15/1994 22 

Steven M. Morris, CLM, SPHR 9/12/1995 21 

DeAnna L. Williams, CLM, MBA 9/11/2001 15 

Garrin Paul Sax 9/10/2002 14 

Jason Miguel Santiago 9/21/2005 11 

Kellie B. Narayan 9/7/2006 10 

Victoria S. Patterson 9/10/2007 9 

Michael G. Koehne, CLM 9/17/2008 8 

Lisa C. Hild 9/24/2008 8 

Carolina Altamirano 9/17/2014 2 

   
   

October   

Sandra L. Gifford 10/4/1985 31 

Pat L. Lyden 10/31/1985 31 

Karin Bangerter Wiborn 10/24/1991 25 

E. Paul Meredith 10/29/2003 13 

Diana Kenneally 10/7/2004 12 

David S. Chi 10/29/2004 12 

Jennifer L. Murov 10/4/2010 6 

Deborah Mills 10/4/2011 5 

Jeff Johnson 10/22/2015 1 
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ADAMS & MARTIN GROUP 

 

 
 
 
 
 
 

 

 CFS/MILLICARE 
CORODATA RECORDS MANAGEMENT 

INSIDESOURCE 
IST MANAGEMENT SERVICES, INC. 

 

KONICA MINOLTA  
THE LIGATURE 

SWISS POST SOLUTIONS  

If you have any questions or wish to invite a potential Business Partner to join our program, please contact Suzanne Lawler at 
slawler@lubinolson.com.  Complete BP information is available at alasf.org. 

AHERN INSURANCE BROKERAGE  
ARMANINO, LLP 

BEHMKE REPORTING AND VIDEO SERVICE 
DATASAFE, INC. 

DOCUMENT TECHNOLOGIES, INC. (DTI) 
ELEMENT PROFESSIONAL STAFFING 

HGA ARCHITECTS 
INNOVATIVE COMPUTING SYSTEMS 

KEARNEY BOYLE & ASSOCIATES 
 

NATIONWIDE LEGAL 
PATHWAYS PERSONNEL 

THE PEOPLE CONNECTION 
PROJECT LEADERSHIP ASSOCIATES 

RICOH LEGAL 
RIPPE & KINGSTON 

VENDOR DIRECT SOLUTIONS 
WAITERS ON WHEELS 

 

 

CITY NATIONAL BANK 
FIRST LEGAL NETWORK 

ROBERT HALF LEGAL 
 

 THANK YOU 2016-17 BUSINESS PARTNERS FOR YOUR SUPPORT  
OF THE GOLDEN GATE CHAPTER AND  

YOUR COMMITMENT TO THE LEGAL COMMUNITY 
For a listing of our Business Partners by Specialty Click:  BP Directory 

NELSON LEGAL 
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TEST YOURSELF: ANSWERS! 
 

 
 

Don’t forget to use the job bank on our web site!  

Members can send resumes to our Job Bank Chair and check on-line for 
openings. 

Employers can post openings for free on the website and get copies of résumés 
in the Job Bank. 

Just click http: www.alasf.org/job-bank to go directly to the Job Bank or contact 
our Job Bank Chair—Jennifer Connon at Jennifer.connon@kirkland.com 
415-439-1360. 
 

       Jennifer Connon    
 Chapter Job Bank 

 
1. Unless specifically agreed otherwise, what is the extent of liability for newly admitted partners in law partnerships? 
 
 c. Liability extends to their personal assets for obligations incurred on or after their date of admission. 
 
2. Attorneys Johnson and Davidson have just filed income tax for the year.  Which of the following statements might ap-
ply? 
 
 a. They have a partnership and therefore pay taxes individually. 
 
3. The Building Owners and Managers Association (BOMA) computes “Rentable Area” of floor by measuring the: 
 

a.   Inside finished surface of the dominant portion of the permanent outer building walls, excluding any major vertical 
penetrations of the floor. 

 
4. If you want information about the sources of a firm’s revenues and operating expenses you would refer to its 
_______________ and if you want information about its bottom line you would refer to its ______________. 
 
 c.  Statement of revenues and expenses/statement of revenues and expenses 
 
5. Which of the following motives is not postulated by David McClelland as one of the three major needs in the workplace sit-

uation? 
 
 c.  Compensation 
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OFFICERS 
 
President 
Ceanne H. Herndon* 
Beveridge & Diamond, P.C. 
415-262-4000 
cherndon@bdlaw.com 
 
Vice President/President-Elect 
Annie Lathram* 
Reed Smith LLP 
415- 659-5939  
alathram@reedsmith.com 
 
Secretary 
Linda Belcher* 
Musick, Peeler & Garrett LLP 
415-281-2040 
l.belcher@mpglaw.com 
 
Treasurer 
Cynthia Walrod, CLM, PHR* 
Adler & Colvin 
415-421-7555 
cynthia@adlercolvin.com 
 
Vice-Treasurer 
Crystal Evers* 
Dannis Woliver Kelley  
415-543-4111 
cevers@DWKesq.com 

 
Director-at-Large 
Dennis Clark* 
Trucker & Huss 
415-788-3111 
dclark@truckerhuss.com 
 
Immediate Past President 
Pamela Delnevo*, SPHR 
Morrison & Foerster LLP 
415-268-5055 
pdelnevo@mofo.com 
 
SECTIONS 
 
Finance 
Co-Chairs 
Jennifer Mansfield* 
Blacker Sammis & Blacker 
415-397-3222 
Jennifer@blackersammis.com 
 
Michael Koehne 
Goodin Macbride 
415-392-7900 
mkoehne@goodinmacbride.com 
 
 
 
 
 
 
 

Human Resources 
Co-Chairs 
Penny Marie Evans* 
Hanson, Crawford, Crum Family 
Law Group  
510-368-8842  
pevans@hansonflg.com 
 
Jennifer Dullea 
Hanson Bridgett, LLP  
415-995-5163 
jdullea@hansonbridgett.com 
 
Kristen Russell  
Grancell, Stander, Reubens 
415-892-7676 
krussell@grancell-law.com  

Leadership & Management 
Co-Chairs 
Linda Republicano* 
Carlson, Calladine & Peterson 
LLP 
415-901-0969  
lrepublicano@ccplaw.com 
 
Angelique Shakespeare 
Schiff Hardin LLP  
415-901-8680 
ashakespeare@schiffhardin.com 

Operations & Technology 
Co-Chairs 
Karen Baltier-Long* 
Davis Wright Tremaine LLP 
415-276-6500 
baltk@dwt.com 

Rachel Patterson 
Hanson Bridgett LLP  
415-995-5851 
rpatterson@hansonbridgett.com  
 
 
COMMITTEES 
 
Business Partnering  
Co-Chairs 
Suzanne Lawler 
Lubin Olson & Niewiadomski LLP 
415-955-5039 
slawler@lubinolson.com 
 
Matthew Ogden 
Duane Morris LLP 
415-957-3035 
msogden@duanemorris.com 
 
Evalina Cunha 
Jones Day 
415—626-3939 
ecunha@jonesday.com  
 
 
 
 

Maryann Milla 
Fox Rothschild LLP  
415-364-5549 
mmilla@foxrothschild.com 
 
Community Connection  
Co-Chairs 
Katherine Hollander 
Friedman & Springwater LLP 
415-834-3817 
khollander@friedmanspring.com 
 
Lucrecia L. Flores 
Jones, Clifford, Johnson, Dehner, 
Wong 
415-431-5310 
lflores@jonesclifford.com  
 
Jeanne C. Freed 
Shute, Mihaly & Weinberger LLP 
415-552-7272 
freed@smwlaw.com 

 
Diversity/Intern  
Co-Chairs 
Jaqueline Hughes 
Mintz Levin Cohn Ferris Glovsky 
and Popeo PC 
415-696-5255 
jdhughes@mintz.com 

Carolina Altamirano 
Strike and Techel  
415-237-6397 
Carolina@strikeandtechel.com  
 
Job Bank  
Chair 
Jennifer Kay Connon, CLM   
Kirkland & Ellis LLP  
415-439-1360  
jennifer.connon@kirkland.com 
 
Regional Representative 
Suzanne Lawler 
Lubin Olson & Niewiadomski LLP 
415-955-5039 
slawler@lubinolson.com 
 
Membership  
Co-Chairs 
Kim Coates 
Munger, Tolles & Olson LLP 
415-512-4000 
kim.coates@mto.com 
 
Charity Woodward 
Hassard Bonnington LLP 
415-288-9800 
csw@hassard.com 

 
 
 
 

Newsletter 
Designer 
Diane M. Miller 
King & Spalding 
415-318-1201 
dmmiller@kslaw.com 
 
 
Proofreaders 
Matthew Ogden 
Duane Morris LLP 
415-957-3035 
msogden@duanemorris.com 
 
Quarterly Meetings/Events  
Co-Chairs 
Sue Granelli 
Ropes & Gray 
415-315-6326 
susan.granelli@ropesgray.com 

Yvonne Millette, CLM 
Sidley Austin LLP 
415-772-1200 
ymillette@sidley.com 

Salary & Benefits Survey  
David Chi 
Zelle Hofmann Voelbel & Mason 
415-693-0700 
dchi@zelle.com 
 
Webmaster 
Co-Chairs 
Ingrid C. Hester, SPHR, CLM 
Farella Braun & Martel LLP 
415-954-4923 
ihester@fbm.com 
 
Katherine Hollander 
Friedman & Springwater LLP 
415-834-3817 
khollander@friedmanspring.com 

 

  Golden Gate Chapter Leadership 2016 - 2017 

__________________________ 
* Board of Director 
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www.alasf.org    
ALA GOLDEN GATE  

CHAPTER CALENDAR 

 September/October 2016 

Submission deadline for the  
November/December 2016 issue 
of the electronic newsletter The 
Bridge is November 10, 2016. 
Please send submissions to: 
 
cherndon@bdlaw.com 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Up-To-The-Minute Chapter  
and Associa on event informa on. 

 
Just click on the calendar above. 


